
 

 

Dear Rotarians, 

We are in the last Quarter of our Rotary year. We have some unfinished business when it comes to club 

goals and without the support of all the members it is not possible to accomplish.  

1. 100% TRF club. Those who are yet to contribute, please do. Kindly reach out for any help needed.  

2. My Rotary registration- Digital Rotary goals. 

Every Rotarian of our club ensuring above will help in a big way. I hope we will. 
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We meet every TUESDAY @ Vidyadayinee Complex, near GD P U College, Surathkal @ 07. 30 pm 

We celebrate the Birthday of....  
Rtn. Pradeepkumar on 10th 

Rtb. Vidyalakshmi on 11th 

Ann Ravikala Salian, W/o Rtn Pruthviraj U. on 1st, 

Sri Ravindranath, H/o Rtn. Yashomathi on 8th, 

Annet Ansh, S/o Rtn. Balakrishna Achar on  1st,  

Annet Navya, D/o Rtn Jagadish P. on 1st and  

Annet Dr. Rahul, S/o Rtn. Yashomathi  on 5th of May. 

And the Wedding anniversary of 
Ann Vidya and Rtn Y. Rammohan on 3rd, 

Rtn. Yashomathi and Sri Ravindranath on 9th, 

Ann Geetha and Rtn. Sharathkumar on 10th, 

Ann Veena and Rtn. Yogesh Salian on 11th, 

Ann Poornima and Rtn. Prof. Krishnamurthy on 11th, 

Ann Jayalaxmi and Rtn. Bhaskar D. on 15th and  

Ann Veena Rao and Rtn Raghavendra Rao Agari on 15th of May 

 

Conveys our Special Greetings  

to them on these special occasions.  
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Of the things we think, say or do 
1. Is it the truth ?     

2. Is it fair to all concerned ?  3.   Will it build goodwill 
and better friendships ?   4. Will it be beneficial to all 

concerned ? 

Sandeep Rao I. 
President 

01st May 2025  VOL: 17  ISSUE: 21 



 

 

the fortnight that was …. 

15/04/2025 - Weekly Business Meeting was held. Pushkarini Project- details were discussed.  

22/04/2025 - Walking Track at ISKCON temple at Kulai developed by 

Nagarika Salaha Samithi with the funds from MCF CSR scheme was 

inaugurated. Rtn Girish, Rtn Rajamohan Rao, Rtn Sathish Sadanand, 

Rtn Ramachandra 

Kundar and many 

other Rotarians 

were present.  

26/04/2025 -

Monthly Family 

Dinner Meeting 

was held. Guest speaker for the evening Shri. Shrikar spoke on the 

subject 

“Heartfulness Med-

itation”  

Heartfulness is a spiritual practice that focuses on cultivating inner 

peace, calmness, and connection with oneself and others. It's a  

 

 

holistic ap-

proach that 

combines 

meditation, 

relaxation, and self-awareness to promote emotional well-being and spiritu- al 

growth. 

26/04/2025-Our President Elect Rtn Ramachandra Kundar and Secretary 

Elect Rtn Rammohan Attended the PELS and SELS training in Wayanad. 
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Rtn. Nitheshkumar 

Secretary 
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Youth Service in Rotary 

 

Rotary International offers a variety of programs aimed at empowering youth and fostering leadership 

skills, community service, and international understanding. These programs contribute to the development 

of responsible, engaged citizens who can make a positive impact in their communities and beyond. 

1. Interact: Targeted at students aged 12 to 18, 

Interact clubs provide a platform for young 

people to engage in community service and 

develop leadership skills. Sponsored by local 

Rotary clubs, Interact fosters the motto 

"Service Above Self." Members participate in 

hands-on projects, fundraisers, and social ac-

tivities that promote teamwork and communi- ty 

involvement, while also establishing friendships that span the globe. 

2. Rotaract: Aimed at young adults aged 18 to 30, Rotaract clubs focus on professional development and 

community service. These clubs operate under the guidance of Rotary clubs and encourage members to 

take leadership roles in service projects. Rotaractors engage in networking opportunities, educational 

workshops, and international initiatives, combining their efforts to address local and global challenges. 

3. RYLA (Rotary Youth Leadership Awards): RYLA is a leadership program that offers young people 

(typically ages 14 to 30) the opportunity to attend a leadership training experience organized by Rotary 

clubs. Participants engage in workshops, team-building activities, and discussions on leadership skills, 

ethics, and community service. RYLA’s goal is to empower youth to overcome challenges and become 

effective leaders in their own communities. 

4. Rotary Youth Exchange: This program enables high school students (ages 15 to 19) to experience living 

in another country for an academic year or a 

shorter-term exchange. Rotary Youth Exchange 

fosters cultural understanding, language skills, 

and personal growth by immersing students in 

different cultures. Participants live with host 

families, attend local schools, and engage in 

community activities, becoming ambassadors of 

goodwill and cultural exchange. 

5. Youth Programs and Scholarships: Rotary International offers various scholarships for students pursu-

ing higher education, vocational training, and service-learning opportunities. These scholarships support 

youth in their academic endeavors and encourage them to contribute to their communities through service 

projects. 

6. Rotary Global Awards for Volunteer Service: This program recognizes the exceptional contributions 

of young people in their communities. Rotary highlights the achievements of youth who exemplify lead-

ership, dedicated service, and commitment to social responsibility. 

Through these programs, Rotary International nurtures the potential of young individuals, encouraging 

them to become active on both local and global stages. By instilling the principles of leadership, service, 

and international understanding, Rotary empowers youth to shape a brighter future for themselves and their 

communities. 

Courtesy: CHAT GPT 
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Rotary Quiz 16: Who was the first President of Rotary? 

A) Paul Harris  B) Gustavus Loehr   C) Hiram E. Shorey  

D)  Silvestor Schiele 

Friends,                                                                                Sudoku 

Here are the answers for the quizzes: 

 

Rotry quiz 15— B.Nitish Chandra Laharry  

 

Logical Puzzle 15: Mushroom    

Logical Puzzle: 16 Sudoku 

Take it lightly 
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We meet every TUESDAY @ Vidyadayinee Complex, near GD P U College, Surathkal @ 07. 30 pm 

Editorial Team:  Sachi    (9845871761)  &  Yashomathi (9844642696)                       

The Age of Opinion: From Privilege to Commodity 

 

An opinion is, by definition, a personal view or judgment—not necessarily rooted in fact or 

knowledge. In the good old days, offering an opinion was considered a privilege. It was often re-

served for the elders, the learned, and the wise—those who had earned the right to be heard 

through experience and understanding. 

Today, we find ourselves in a very different landscape. 

Opinion has evolved—or perhaps eroded—into a universal entitlement, aggressively amplified by 

the machinery of modern media. It’s no longer a privilege; it has become a loud entitlement. In the 

age of social media, expressing an opinion is seen as a substantial right—some even treat it as a 

constitutional one. And this “right” is no longer just about expression—it’s become a business. A 

gold mine. In this system, opinion has become both currency and product—a unit of engagement, 

a tool for influence, a business model. 

Before the social media era, television and other audiovisual media set the precedent. Viewers 

were encouraged to vote for contestants or personalities—not necessarily based on merit or sub-

stance, but on visibility and appeal. Popularity became the new benchmark of value. Ironically, 

what was once decried as unethical in politics—vote-buying—has been normalized in the enter-

tainment industry and social platforms. Today, acquiring votes, likes, and stars is not just accepted, 

but encouraged and monetized. 

Consider the modern consumer: seeking to make an informed purchase, they turn to online re-

views. Yet many of these ratings are inflated, unverified, and in some cases, outright purchased. 

There exists a thriving ecosystem where engagement is bought and sold. You can be paid to ‘like’, 

rate, or comment. Authenticity is optional. 

This commodification of opinion has led us to a critical juncture. Opinion, when detached from 

knowledge and responsibility, becomes noise—at best. At worst, it misleads, misinforms, and dam-

ages trust in the very systems meant to help us navigate information.  

An opinion without knowledge, verification, or experience is nothing more than noise. Garbage, 

even. And that’s exactly where it belongs. 

It’s time to pause our scrolling, put down our coffee—or our echo chambers—and return to a cul-

ture of listening. Listening to those who have lived, learned, and earned the weight of their words. 

Because in this world of instant expression, true wisdom is becoming a rarity. 

From Black Lives Matter,  Freedom of Expression, Live in Relationship to  Indian has 

Latent…..are few  to list, which were opinion based models ,where people ‘s opinion 

were found to be away from the reality and truth. 

 
 

 Rtn.Pradeep Kumar 


